
CAMPAIGN BRIEF
B U S I N E S S  &  C O M M U N I C A T I O N  G O A L

P R O M O T E  T R A V E L  F R O M  C A I R O  T O  J E D D A H
C O M M U N I C A T E  A F F O R D A B I L I T Y  I N  A  C L E A R ,  E A S Y -

T O - U N D E R S T A N D  W A Y
M O V E  V I E W E R S  F R O M  A T T E N T I O N  T O  D I R E C T

B O O K I N G  W I T H I N  A  1 7 - S E C O N D  F O R M A T
PRIMARY AUDIENCE

E G Y P T I A N  T R A V E L E R S  C O N S I D E R I N G  A  T R I P  T O
J E D D A H

P R I C E - C O N S C I O U S  C U S T O M E R S  W H O  R E S P O N D  T O
S I M P L E ,  P R A C T I C A L  O F F E R S

M O B I L E - F I R S T  S O C I A L  M E D I A  U S E R S  W I T H  L I M I T E D
A T T E N T I O N  T I M E

Stage Message Function

1 Open with empathy and a relatable emotional line

2 Shift into a personal invitation to Jeddah

3 State the Cairo-to-Jeddah route clearly

4 Add the low-fare value proposition

5 Close with an immediate booking call to action
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C A I R O  T O  J E D D A H  |  1 7 - S E C O N D  S O C I A L  M E D I A  V I D E O
P R E P A R E D  B Y  F O R S A  M A R K E T I N G

Creative Objective
T U R N  A  S I M P L E  R O U T E  A N N O U N C E M E N T  I N T O  A  S H O R T ,  M E M O R A B L E

C O N V E R S A T I O N  T H A T  F E E L S  L O C A L ,  D I R E C T ,  A N D  E A S Y  T O  A C T  O N .

Campaign Format:
C H A R A C T E R - L E D  2 D  A N I M A T I O N  I N  E G Y P T I A N  A R A B I C ,  D E S I G N E D  F O R  S O C I A L -

F I R S T  V I E W I N G  A N D  D I R E C T  B O O K I N G  A C T I O N .

Message Architecture
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Script Breakdown

00–02 SEC | Opening
Copy: Character introduction and visual greeting

Visual: An Egyptian-inspired animated character appears beside a
microphone in a branded environment

Purpose: Create an immediate visual hook and establish the campaign world

03–07 SEC | Relatable Hook
Copy (translation): "إنت تعبت كتير السنة دي..."

Visual: The character addresses the viewer directly in a conversational
tone

Purpose: Lead with empathy before introducing the travel offer

08–10 SEC | Personal Invitation
Copy (translation): "تعالى جدة يا كريم."

Visual: The invitation appears in a speech bubble while the character
remains on screen

Purpose: Make the message feel personal, light and memorable

11–13 SEC | Route Announcement
Copy (translation): "دلوقتي تقدر تسافر من القاهرة لجدة."

Visual: A bold title card replaces the character to deliver the route
information clearly

Purpose: Remove ambiguity and communicate the offer in one direct
sentence

14–15 SEC | Value Message
Copy (translation): "سافر بأقل الأسعار."

Visual: A Jeddah city illustration appears with the fare-led message
Purpose: Reinforce affordability as the main decision driver

16–17 SEC | Booking CTA
Copy (translation): "احجز بدري. احجز الآن عبر flyadeal.com"

Visual: Final branded frame with the website and a clear booking prompt
Purpose: End with one immediate, measurable action
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STORY BOARD
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